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Hardin Memorial Health (HMH), a collection of health facilities, is committed to
delivering dedicated patient care that is both personal and high-tech. HMH partners
with Castlight to provide that same experience to their employees with Castlight
Wellbeing Navigator.

Their efforts have led to high engagement and recognition of program excellence,
having won Gold for worksite wellness council of Louisville.
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Every day is a fresh start. Stay healthy!
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